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RECOMMENDED PROMOTIONAL INDICATOR / VAP GUIDELINES 

ADVANTAGES 

* EASY FOR REPS. TO UNDERSTAND AND TO GATHER INFORMATION AT RETAIL 

* AIM INFORMATION CAN BE UTILIZED IN MAJORITY OF CHAINS TO SET UP INDICATORS 

* BETTER LINES UP PROMOTIONAL RESOURCES AGAINST WHERE OUR PRIMARY COMPETITOR 'S 
CONSUMERS ARE BUYING THEIR PRODUCT 

* NEGATES THE EFFECT SAVINGS BRANDS HAVE ON OVERALL VOLUME WHEN TOTAL STORE 
VOLUME IS UTILIZED AS A METHOD FOR ALLOCATING FULL PRICE PROMOTION RESOURCES 

DISADVANTAGES 

* MONTHLY NATIONAL PROMOTIONS INCLUDE DORAL ONCE EACH QTR. 
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RECOMMENDED PROMOTIONAL INDICATOR / VAP GUIDELINES 


FULL PRICE 


MARLBORO 

FAMILY WKLY. 

CTN. VOLUME 

* ESTIMATED 
ACCOUNT TOTAL 
WEEKLY VOL. 

RECOMMENDED 
# OF PROMO. 
SKU'S/MONTH 

EST. MONTHLY 

SOM FOR JAN. 

SELECT B2G2F 

1 -30 

3-93 

1 

33.3-1.08 

31 -50 

94 -155 

2 

2.13-1.29 

51 + 

156 + 

3 

1.92 < 

* ESTIMATE BASED UPON MARLBORO'S Y.T.D. 
OUTLETS 

NOV./94 SHARE OF MARKET IN CONVENIENCE/GAS 









FULL PRICE MENTHOL 

\ 



TOTAL SALEM, 

KOOL, & NEWPORT 
FAMILY WKLY. 

CTN. VOLUME 

* ESTIMATED 
ACCOUNT TOTAL 
WEEKLY VOL. 

RECOMMENDED 
# OF PROMO. 
SKU'S/MONTH 

EST. MONTHLY 

SOM FOR A B2G?F 
(20/SKU) 

1-10 

9-86 

1 

11.1-1.16 

11-20 

87-172 

2 

2.30-1.16 

21 + 

173 + 

3 

1.73 < 

* ESTIMATE BASED UPON SALEM, KOOL, & NEWPORT'S Y.T.D. NOV./94 SHARE OF MARKET IN 
CONVENIENCE/GAS OUTLETS 


SAVINGS 

SAVINGS 'ESTIMATED RECOMMENDED EST. MONTHLY 

TOTAL WEEKLY ACCOUNT TOTAL # OF PROMO. SOM FOR FEB. 

CTN. VOLUME WEEKLY VOL. SKU’S/MONTH DORAL B2G1F 


1 -30 

3-98 

1 

66.7-2.04 

31 -50 

99 -163 

2 

4.04 - 2.45 

51 + 

164 + 

3 

3.66 < 


* ESTIMATE BASED UPON TOTAL SAVINGS Y.T.D. NOV./94 SHARE OF MARKET IN CONVENIENCE/GAS 
OUTLETS 
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